STUDENT MEDIA
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November 19, 2008
To Whom It May Concern:

I am writing this letter in the hopes to acquaint you better with Sara Johnson, an employee of Marquette University’s Department of Student Media.  My endorsement for Sara is based on our professional association, which has advanced over the last two years, as well as our personal dealings. 

Sara’s employment history with Student Media is an illustration of her driving force.  Sara began her term as an Account Executive for the Advertising Department and within one year’s time expanded her business dealings by becoming the Director of Marketing and Promotions for Student Media.

As a new Account Executive Sara immediately displayed a natural ability to sell.  Coming in midway through the year as a new AE, Sara was offered little training but was able to build a territory that many optimistically looked upon to acquire.  Through customer research, brand equity, and commercial messaging Sara quickly developed a strong command over her territory.  It was also during this time Sara acquired one of the most difficult advertising territories of Student Media: Bars and Restaurants.   Marquette University has a strict advertising policy that prohibits clients from featuring distills in any advertisement.   Sara’s strategic planning helped these businesses maintain their objectives while adhering to Marquette’s policy.  This was no small task considering a profit needed to be generated, on both ends, without compromising the integrity of the university.  
In the spring of 2008, members of the Student Media board created the position of Director of Marketing and Promotions.  The director would be responsible for promoting convergence among the eight media departments of Student Media.  Due to her industrious nature and past accomplishments, Sara was solicited to take the position.  After her acceptance, Sara’s first priority was to create a unified corporate identity for all eight departments while maintaining each unit’s distinct identity.  This was no easy undertaking.  However, through the use of promotional vendors, branding, and graphics uniformity Sara was able to begin the process, which can be seen on such sites as http://mu.edu/stumedia.  

As Sara’s direct supervisor, I have found her to be an exceptionally intelligent individual who is goal motivated.  Her mind is geared toward analytical thought, which is supported by a creative demeanor and a positive attitude.  In addition, Sara has strong verbal communications skills and a distinct ability to get along with most anyone.  Sara embraces a true passion for personal diversity and knowledge, a combination of qualities often found in virtuous individuals.  These virtues, I believe, will continue to shape Sara’s future.

In writing you this reference letter, I hope to persuade you of one thing: whatever Sara embarks upon she will rise to the top.  There is no doubt in my mind that you will be interested in this young woman and her purpose.  Sara is one student I can recommend, with complete confidence, for I know she will measure up to all your expectations. 

Sincerely,

Kimberly M. Zawada

Student Media Business Manager
Marquette University 
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